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Analysis of the factors affecting the willingness to renew the contract of the
franchise store

Shu-Fang Yuan Tung-Ying Chao
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and to analyze whether these channels can be used to increase contract renewal willingness.

This research takes the franchise owners of the unified supermarket as the research object,
and explores the willingness of different franchise owners to renew their franchises. Discuss the
factors affecting the franchisee.

corporate system also revolves around performance, and finally the brand loyalty caused by
brand factors.
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Analyze the effect of keyword advertising based on consumer attitudes and

behaviors
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Abstract

The purpose of this study is to explore the relationship between keyword advertising and
consumer attitudes and consumer behavior. In this study, consumers who are using the Internet
and have seen digital advertisements on the Internet are the main research objects. A total of 272
questionnaires are sent out and 272 valid questionnaires are returned, with a recovery rate of
100%.

The conclusions of this study are as follows: (1) Keyword advertising has a positive impact
on consumers' entertainment, information, distraction, and credibility (2) Consumer attitudes
have a positive impact on consumer behavior (3) Background Variables have a significant
impact on consumer attitudes and behaviors in keyword advertising.
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