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A Summary of New Generation’s Tattoo Aesthetic
Preferences and Cultural Image Choices in Taiwan

Lun-Chuan Lin* Hsuan-Yu Kuo®, Fang-Chi Huang®

Abstract
This study focuses on the aesthetics and imagery of tattoo styles among Taiwan’s
new generation. Drawing on in-depth interviews with six participants, it explores the
development and diversity of tattoo culture from three key perspectives: aesthetic
characteristics, cultural imagery and symbolism, and cultural transformation. Through
the analysis, three core research propositions are identified, shedding light on the
transformation and significance of contemporary tattoo culture.

The findings are as follows:

1. Aesthetic Characteristics: New-generation tattoo styles emphasize minimalist
and fluid lines, precise use of color, and seamless integration with the body’s
curves. These features reflect a high degree of personalization and artistic value.

2. Cultural Imagery and Symbolism: Tattoo motifs incorporate traditional symbols
(such as mythological imagery and religious iconography) with modern design
elements, endowing tattoos with both emotional and cultural significance. They
serve as important mediums for cultural expression and exchange.

3. Cultural Transformation: The evolution of tattoo motifs reflects Taiwan’s
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multicultural integration and the strengthening of self-identity. This

transformation illustrates how tattoo culture has shifted from the societal
margins toward the mainstream.

The study further reveals that tattoos are not only a form of body art but also a

medium of cultural expression and identity. This shift highlights the deeper meanings

and future potential of tattoos as contemporary art and cultural symbols.

Keywords: Tattoo Totems, Cultural Images, Cultural Changes, Cultural Symbols
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