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A Study of Taiwanese Experience Marketing and Involvement
towards Festival Events in Taiwan
Chao-Chin Liu1 , Ying-Yi Lu? , Chi-May Jeng , Liu-Ching Huag , Ying-Jen Tzengl,
Yu-Fang Lin!, Pei-Jun Tsai*
National Pingtung University of Science and Technology, Taiwan.
2Departmcnt of Sports Business in Aletheia University.

Abstract - :

The most popular new positioning in Taiwan is fourism festival events. In order to develop
local economics and satisfy people’s nostalgic attitudes towards local cultures and provinciality
mai'keting activities, local festival events are becoming more important. However, not only the
government’s strategies and related bureau’s implementations but also people’s participating
behaviors and experience become the main influential factors to determine the success of festival
events. The purpose of this study was to discover different experience marketing and
involvement of people from various backgrounds towards festival events in Taiwan. The study
method adopted questionnaires and “Peedback of people’s participations in festival events”
developed from literature review as the tool. Taiwanese residents were targeted and 850 out of
900 copies of questionnaires were sufficient. The results indicated ‘the following: 1. The

-exciting and cheerful atmosphere, stimulating local industry development and improving
relationships among families provide people stronger experience marketing towards festival
events. 2. People showed more involvement in festival events with pleasant personal feelings,
interests and personal meanings. 3. Comparing people from various backgrounds with their
experience marketing in festival events, different education levels appeared significant regardiess
different factors. Different ages and marriage statuses showed significant in “education
experience factor”. 4. Regarding to the comparison between people from various backgrounds
and involvement in festival events, different marriage statuses and education levels revealed
significance. Moreover, people from different occupations showed significance in “continuous
involvement factor” and “the total score of involvement level” while different sexes of people
showed significance in “personal involvement factor”. In conclusion, the exciting and cheerful
atmosphere, stimulating local industry development and improving relationships among families
gave people stronger impacts towards festival events. The event contents focus on personal
feelings, interests and meanings while people from different background showed significant
experience marketing in education level, age and marriage status towards festival events. In terms
of involvement, marriage status, education level and occupation revealed si g;niﬁcéncc.

Keywords: festival events, experience marketing, involvement
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Ty  BAEBMRSTHERE PR AEE (EHRHY) A2ANBRRE (&
ABERRBRUWHE ) TARSHR HTHER DRATERALASOERTORTRRE
& o Schmitt (1999) A REEHKATHHNESLZ R PBME > FAREBRITHOBE  SHE
BERS - HEEE RERERERIEATE FAHAARE - Schmitt SAEZ K F5 o=
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BEERSABRE C &8 121 13. 00 2.74 8. 608% B> A B
D. A% 460 12.91 2. 80 C T
E. %8+ E 57 13.70 2.41
BAFABE ABRE (4)RT 36 8.00 2.31 6.289% D, E>B
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B. & T 176 7.56 2,02
C. 54 121 8.21 1.97
D. A2 460 8. 24 1. 89
E. #4 2k 57 8.89 2.11
A BT (4)RF 36 3147 7. 94
B. & W 176 30.63 6.75
FAREHES C 1H 121 32.87 7.17 5.114% D, E> B
DA 460  33.07 6.66
E Lt b 57 34.00 6. 46
*p<. 05

(Z) BELE ' . .

AT HFRABREHTGREFGIANRERETEEHSWER  EAXAREZ
REHMTDREGLE "HAIAN ) A "I BELS THXBAFE2EEBERE &
Scheef A F /LB W HER B4 L "HESABF, T & BRNEFR A "THFARE
By T HAARMEREER  LEERBTEAHNTERETHHFRFIADI LR -

Rt AABREHNTHEREHIANCRERE FH AR MHEE L (N=850)

S @3 | % BEE 0 T4  FER
oA B 478 12,08 2.77 '
sasrms BEF 50 1114 298 v i
C. b3k 278 11.85 2,97
DALY A4 10.77 3.21
A B 478 . 1275 2. 60
cawrmy B EF 50 1244 279 o
kg 278 12.71 2.78
D.&E ¥ a4 12.70 9, 64
-7 478 8.27 1. 88
wormy B FE 50 7.94 L9
T C kB 278 7.92 2.12
DA% F 44 8.16 2,97
A 478 33.04 6. 57
B. 5% 50  81.52 6. 93  EmRENEE
IORERT o g o8 aLer 1a
D.# %+ 44 31. 64 7.38
*p<.05
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s B

-—_— 'é'j‘%

(=) RAHT 5 EEHZBBRTHAE

BEIFRERET  RAHT TR FTHHRBAHR S RARAARE - Rk
FEEBREBTFARANGREERLTH - A "HREBTBEEHERREHET
XA B ~ TREBRFTEEEHRELIRIIRLRNES, - T REHTHES
HIBHEEHETGHH ) RLERE AEERBETARARRT R FTEEBRRAR
FREAMAREFRIBRRPLTLE S B HHL A F AR MME - B AMitchell (2001)
FEHBRR LT LB ET  ERRESRBBE LS EEHREALLTAEBEE B
RECENEBEEHMEFTHMS -

(=) REHBTHRETHLIAREE _

wk —Ai 0 RAH " 2 b B REHHRERENE,, - TREEFHEFHIE
THEES | ~ (ST AERGEETHHRARTREFEL BANE > Bl T 44
MFHFREGTUREERBAGS®R ) ~ "THITEETGHERAETZEEHIE B TH
FHBRFGHRBESTEEM AN F ) BERR - BT RIHETHETHGEARNBRR
F N BABRBEMEAESE LM E » & B Hawkins, Best and Coney(Q00)3R A& B ELBE #
ARBEAHEXETEnARBERETLY  HHISRYHURARGHEERATHEL
BHBsEEATREN -

() AAFFRAAERTERETHRRITHRA T ER

HAEAR T RR A E TR T HERITHARA T L LA LBER BRARE
AHRET @ RAAHFTEELOLZEARABE T REASLHEBTHR LIRS
R E S8R R ER AL R R AR T RR A LEGA B BEFE2HELTH
B S AARHTEHRIIGETGNLARERBNERERRUREFRARR £
WA - HE RN - BRATERAES MR EH ® T 23E 2| Pine and Gilmore(1998)
AT 3R 9 3 B 3T (sweet spot) HEER © H R » AL R A MR ILE - BURER LI H
WER > MANFERIREE > ETARERBBRAFREF M » 440 8302 (2005)
ZHRERLEE  AERALARFENRE  ERRA TR AEBEH AL - AT ER
BROERTHEES APXEHA BB ENRET TSR -

(@) AAFRER R LT EREES S N RBEZLLE

BAEARFTRR A AR TG REETH I ABE I DXL ZEILBER BREBERR
S EMTHEERSARE  REBERARRTRELERA > BENBRILHMTH
BERZBEEINRERIANBEREYEN  HAHRIFLATH R FTHZEAT AN
BEBE AR RELHRBHMAELR  BAE0EREN - RPLLEREFHEE ET
REASAHEARAFW  wloffdhsh (20060) X 8RAELREST A NEEABE L
KM ApzmuENMELE RERBRAFRE 0 ETHE  ERBTREAFARERAE
W ARARBRGARTBETE  MENRREZITARLKLRBEE - A5 A5
RTERTZEBAREFABTZE o EIBNHRAAFTABES LR 8 HFIRES
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HENEE SERESINEESHERRY  SEHNIGETHHFEINGH LE
HE BERHEEFCANERNER - BEABRARAES  HEEEIUARERE AR T AL
J& (Zaichkowsky,1985) » KA EMEIEFRET X~ HuA3 B misBaBAEEM RAE
By7k # ( Engel, Blackwell, and Miniard,1990) -
Y=

AR EEREFRBPLE LR THEETHBLIEETHANENRIIZEARTHRRBA
A LRRVAEDESHRERERTEAMBGARETEE AL RRZRABETHE
B MERTARLEINFIEALES BEHEFTANGGEEE - EBRRITHRETI G >
REIAHFTREIGNEZERABE  HFTREATABRRITHRCAET  WARSFHER
BRI R R AT HRALESA B BEFTFIBEETAR - AFAEE
FH BERBELEBTGEETHSTARE REHKRAAKFTRESERA r BENY
BRELET BB BETAREBESI A NEERERES B RE LA BHE
I BAFABREAYBE - KEMT > RIESHANTBETHTH  BELEFHATHR
NHEBFRA LRRBFATHEETHHATARRGRE S EFHEME » BUNERR
SREBREHESL  WERTARFINFBERES  REHEIANZHREY > AR

AEEREHABRASRE TG ARFEELOLERANE  HEREASLER

FHRERS > EFANBEF D BERF LT HEFEHIARZE » SIEBEKARK
FREBERK -
:\%%

. RBPRAER R AR RGRE ‘?ﬁﬁz%&gﬁ é‘fi‘ffkmilﬁﬂﬁ THrst o R BELE
(—)HMERFTFRIHREARALNTZBERARAR R BRRLAGRI A (=)
WMAGREEHNEREHAHRERTRAMMGRETEEmR PERRARFHLTHE
BRREREREBEETHESL  URARIEEFTAHNEGERY  (Z) ARBRAHREL
FE REHAUTHYEREBANER  BHAHNT BTSRRI FLEEOH  FYE
BBERIT D BIESRE AT Ui e  LEMBPAXILERRAT LY - T4
mBFURZTERETHARIREBRAE . (0) IS RECRERFRENRE
BA BAGHESNEAZEE HEFEZFPLANELRAFES > RERTHRF
HEBHHEENABORE  FRRBIRE  RALRFLEER -

54 AR
5 (2002) « B AR %ﬁ%un’%%ﬁtuﬁiﬁ“‘Za‘%ﬁ FERITRNTEAR - THEEH
19-1097-1130 -
TRBBAE (2000) - A —HEEHEFRGANHES - T ¢ 5‘&‘ WAL °
TBBPAL (2002) - BAXKGLEF - 6367F © TBIFBAALS -
F3hey (20060) - RENFZHBTFINERBBEARNGERIHFE - &ﬁkﬁ%ﬁﬁ?mﬁﬂﬁ

e ﬂih&'}{fi &dbTT -
Fipd (1995) - A BABARBERBAZE - BAEHF 6(45) »2-6-
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sped g (2000) - FFLBYENSH o ST B -
Bk (1995) - MM B =B EMA - AHEFFL - 8(1 ) 15-28 -
Bk (1996) - WA E Ee LG A3t - HAFZEH A1) 1-12«
BAA (1991) o s E W HBEENE - '
WErdy (1999) « BEEB IR 5/ 0 B LG A L5508 F b9 % B LK 5H#7 - Mﬁ“’?—/‘ EREHE
$hH - b VE CRLBFRBRRES -
BIg (2002) - HAFFLETHECZHFE — UERREGEIBAEERBH -
B P b RXBALEFHEEFRABELR  KAHR - HETF -
Bk (2002) - MAGEEGTH RS2 HE —~ XFERBEGEXNEEAEZRBH -
A ¥ b REXEFHFEARAMBALHRIX > KR - BT -
BRsCB (2005) - BEERATH - BERBA - MESEATAEGHGAIAE-REARFTEBR
Bl BEHMBERFLCEFEABE B RER EFF -
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